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To find out more, write in No. 988,
Reader Service Card

To find out more, write in No. 818,
Reader Service Card
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PROBLEM...

SOLUTION: INFRA-RISERTM

Rubber Adjustment Riser For Manholes & Catch Basins

��Absorbs vehicle impact to prevent structural damage
��Extends the life of the surrounding asphalt
��Eliminates shimming with sizes starting at 1/4” thick
��Tight seal reduces water infiltration
��A dense rubber compound that compresses at the same rate as asphalt
��Flat or tapered configurations

To learn more call (800)641-4143 ext. 232 or visit www.gnrtech.com 

WASHINGTON — The new feder-
al tax credit on solar-powered equip-
ment is making the near future look
especially bright for companies with

water treatment plants and potable
water storage facilities. These opera-
tions can now enjoy major savings on
solar-powered water circulators that
are designed to eliminate pervasive
problems such a noxious odors, air
quality violations, health hazards and
ineffective chemical treatments.

Effective January 1, 2006, the fed-
eral tax credit for commercial solar
installations is increased to 30 per-

cent for a two-year period, providing
the largest tax incentive for solar
energy in decades. Enterprises in-
stalling solar-powered water treat-

ment equipment before
2008 will enjoy a tax credit
in addition to savings on
energy, chemicals, labor
and potential citation costs.

Solar powered water
treatment equipment in-
cludes the unique Solar-
Bee water circulation sys-
tem that mixes and aer-
ates wastewater ponds and
potable water storage fa-
cilities. The SolarBee sys-
tem, manufactured by
Pump Systems, Inc. (PSI,
Dickinson, N.D.), can cir-
culate 10,000 gallons of
water per minute from
whatever depth of water
required by the application.

For example, in waste-
water holding ponds, So-
larBee circulators provide
a highly effective odor cap
by circulating only the top
two feet of the water, gen-
erating a gentle, “near-lam-

inar” flow pattern that provides an
oxygenated odor cap across the entire
surface 24 hours a day.

“This is a major benefit to most
businesses that generate wastewa-
ter containing organic matter,” ex-
plains Joel Bleth, PSI president.
“Manufacturers, pulp processors, win-
eries, food processors . . . all sorts of
businesses produce organic waste that
ends up in their wastewater. The

organic matter produces not only nox-
ious odors, but can produce hazard-
ous aerosols that can escape the pond
and expose entire neighborhoods. The
SolarBee system creates a reliable
‘cap’ that eliminates those risks and ac-
companying environmental citations.”

In potable water storage applica-
tions, recent tests and analyses have
proven that this breakthrough in
water circulation technology enables
not only meeting higher standards,
but also improving the overall health

and quality of potable water treated
through chlorination or chloramina-
tion. This is much more effective than
check valve systems and “turbulent”
water mixers. SolarBee units are de-
signed to pump water from varying
depths in accordance to water levels.

The SolarBee system can accom-
modate both chlorine and chloram-
ine injection systems, and facilitate
thorough breakpoint chlorination
whenever necessary. The solar panels

30% solar tax credit brightens future for healthier water treatment, storage
Reduces cost of water circulators

Free power. The SolarBee technology is available
in several sizes and models that are applicable to
fresh water, potable water and wastewater
applications. SolarBee photo

Continued on Page 18
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1. What is the nature of your business? (Check ONE only)
01 ❏ Municipal Water Systems
02 ❏ Municipal Wastewater Systems
03 ❏ Municipal Water/Wastewater Systems
04 ❏ Industrial Water Systems
05 ❏ Industrial Wastewater Systems
06 ❏ Industrial Water/Wastewater Systems
07 ❏ Engineering and Consulting Firms
08 ❏ Federal, State, & Public Health Agencies
09 ❏ Educational Institutions
10 ❏ Research and/or Analytical Labs
11 ❏ Manufacturers and/or Distributors of Equipment & Supplies
12 ❏ Others aligned to the field
         (please specify)

2. Number of employees. (Check ONE only)
20 ❏ 1-24
21 ❏ 25-99
22 ❏ 100-249

3. What is your JOB TITLE? (Check ONE only)
30 ❏ Executive/Administrative Management (President,
         VP, Board Member, Mayor, Owner, etc.)
31 ❏ Engineering & Operations Management (Division
         Head, General Manager, Superintendent, Section
         Head, Department Head, Manager, Chief Engineer, etc)
32 ❏ Engineering & Design Staff (Consulting Engineer,
         Civil Engineer, Mechanical Engineer, Environmental
         Engineer, Electrical Engineer, Planning Engineer,
         System Designer, etc.)
33 ❏ Scientific & Research (Chemist, Biologist, Biophysi-
         cist, Analyst, Lab Technician, etc.)
34 ❏ Operations (Foreman, Plant Operator, Maintenance
          Crewman, Service Representative, Collection Systems)
35 ❏ Purchasing/Marketing/Sales (Purchasing, Market
         Representative, Sales Person, Sales Representative,
         Market Analyst, etc.)
36 ❏ Other (please specify)

40 ❏ Chemicals/Biochemicals
41 ❏ Computers & Software
42 ❏ Corrosion Control
43 ❏ Detectors, Monitors, Recorders
44 ❏ Disinfection Equipment
45 ❏ Engineering & Construction Services
46 ❏ Filtration Equipment
47 ❏ Flow, Pressure and Level Measuring
         Equipment & Accessories
48 ❏ Laboratory Equipment, Supplies &
         Services
49 ❏ Maintenance Tools & Safety Equipment
50 ❏ Meters & Meter Reading Equipment
51 ❏ Odor Control
52 ❏ Pipes, Fittings & Related Products

4. Please check below all PRODUCTS
or SYSTEMS that you RECOMMEND,
SPECIFY, PURCHASE or APPROVE
PURCHASE (Check ALL that apply)

53 ❏ Pumps, Valves, Seals, Packing & Related Prod.
54 ❏ Sampling & Analyzing Equipment &
         Instrumentation
55 ❏ SCADA (Supervisory Control & Data
         Acquisition)
56 ❏ Sludge Processing & Application
57 ❏ Tanks & Structures
58 ❏ Wastewater Treatment Equipment
59 ❏ Water Treatment Equipment
60 ❏ Other (please specify)

25 ❏ 1000-1999
26 ❏ 2000-more

23 ❏ 250-499
24 ❏ 500-999

Municipal•Industrial•Water•Wastewater

Projected annual budget for
purchases/services?
5.
61 ❏ < $50,000
62 ❏ $50,000 - $100,000

6. How immediate is your need for
the selected products/services?
65 ❏ 0-4 months
66 ❏ 5-8 months

67 ❏ 9-12 months
68 ❏ >12 months

Name

Title

Company

Address

City   St             Zip

Phone

Fax

E-Mail

Please print

Please help us make our publication
better by taking just a minute to answer

the brief questions below. Thank you!

Signature
(Signature required)

Mail or fax to 316-835-2223
                     M

Write the Reader Service Number from the ad in the boxes below
FREE WATER INFORMATION

www.uswaternews.com

The use of ‘social marketing’ as a
problem solver for water utilities...

Continued from Page 10
ties, thereby delaying the need to
pass the cost increase on to the public.

The multi-year campaign began in
2001 and continues to evolve with a
consistent theme and succession of
recognizable characters.

Using a humorous approach, the
campaign made people think about
their water use behaviors in a dif-
ferent manner.

The public was persuaded to be-
lieve they are a part of the solution,
because the campaign uses posi-
tive, educational and motivation-
al concepts.

By the third year of the campaign,
a sense of social responsibility was
instilled in the public.

Through an ongoing program of
phone surveys, evaluations, and fo-
cus groups, district officials saw that
people were changing behaviors with
an understanding that small chang-
es are what make a difference.

From 2002 through 2004, surveys
demonstrated that 50 percent of the
public recalled the advertisements,

and 17 percent admitted to changing
their water-use behaviors. That
means that approximately 700,000
people within the district improved
their water-use practices as a result
of this campaign.

For campaign year 2005, 81 per-
cent of the public remembered the
ads and awareness of the message
increased significantly from 66 per-
cent to 83 percent.

The above campaign is one exam-
ple of a water management district
that has great vision and a progres-
sive board and staff. Behavior modi-
fication through social marketing can
take some time and long-term mes-
saging is one of just few ways to make
new behaviors socially acceptable. It
can take years and policymakers may
have to accept that.

For more information, contact Jef-
frey R. Hoffman, President, The Hoff-
man Agency, 1056 Hendricks Ave-
nue, Jacksonville, FL  32207,
(904)398.9663, fax (904)398.9695,
jhoffman@thehoffmanagency.com,
www.thehoffmanagency.com.

30% solar tax credit brightens future
for healthier water treatment...

Continued from Page 12
that power the system can be easily
installed on top of enclosed potable
water tanks for exposure to sunlight.

The new federal credit applies to
the total amount of equipment ex-
penditures remaining after any state
or utility incentives available to the
taxpayer have been taken.

The business solar tax credit will
continue to be administered as be-
fore; all that has changed is the per-
centage increase to 30%. Operation
and legal technicalities of the busi-
ness credit are well established. An
accountant or tax professional famil-
iar with these rules should be able to
address any specific issues.

“The establishment of these tax
credits signifies that Congress recog-
nizes solar as an important source of
energy that belongs as a part of our
national energy portfolio. And along
the way, SEIA (Solar Energy Indus-
tries Association) developed new; pow-
erful supporters of solar who will help
us continue to expand solar energy
markets in the years to come,” says

Rhone Resch, SEIA president. He
adds that, as high oil and gas prices
spur alternative sources of energy,
photovoltaic panel costs are decreas-
ing and state and federal officials are
continuing to sign solar incentives
into law.

For more information, contact So-
larBee headquarters at 530 25th Ave
E, Dickinson, ND 58601; Phone 866-
437-8076 or 701-225-4494; Fax 701-
225-0002; E-mail solarbee@
solarbee.com; or visit the web site
www.solarbee.com.

Santa Clara tested a solar-powered
unit that can draw up to 10,000 gpm.


